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“It is a labour-saving miracle, 
and a luxurious compendium to 
the rich world of antique taste 
and replication.”  

Greg Sullivan, 
in The Art Newspaper, May 2025

“This beautifully illustrated and 
superbly executed edition has 
renewed the learning, relevance 
and allure of a true classic.”

Tom Stammers, 
in Apollo, May 2025

“The magnifi cence of the presentation, the rich 
and innovative third volume and the immense 
value to scholars of the expanded bibliography 
mean that this important project can still claim 
its central position in the literature.”

Clare Hornsby, 
in The Burlington Magazine, November 2025



For several hundred years, until about 1900, a limited number 
of antique sculptures were as much admired as are the Mona Lisa, 
Botticelli’s Birth of Venus or Michelangelo’s David today. They were 
reproduced in marble, bronze and lead, as plaster casts in academies 
and art schools, as porcelain fi gurines for chimneypieces and as 
cameos for bracelets and snu��boxes. They were celebrated by poets 
from Du Bellay and Marino to Byron and D’Annunzio, and memorably 
evoked by novelists as diverse as Marcel Proust and Nathaniel 
Hawthorne, George Eliot and Charles Dickens. Copies of some of 
these statues can be seen at Pavlosk and Madrid, at Stourhead, 
Charlottenburg, Malibu and Versailles, and in 
countless gardens, houses and museums 
throughout the world.

How and when did these particular 
sculptures achieve such a special 
status? Who were the collectors, 
restorers, dealers, artists, dilettanti, 
scholars and archaeologists who 
created their reputations? Under 
what names (o� ten wildly fanciful) 
did they fi rst become famous? How 
were they interpreted, and how and 
when and why did their glamour begin 
to wane? These are some of the problems 
that are confronted in Taste and the Antique.
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The original edition has been expanded into three volumes:

Volume 1 is a revised and amplifi ed version of the 1981 edition. 
Fi�teen chapters trace in narrative form, with the support of 
a wide variety of plates, the rise and decline of this highly 
important episode in the history of taste. These chapters are 
followed by catalogue entries for 95 of the most celebrated 
sculptures, all of them illustrated, which provide information on 
when and where they were discovered, changes of ownership 

and nomenclature, as well as a record of varying critical 
fortunes designed to complement the more general 

discussion in the earlier chapters.

Volume 2 contains especially commissioned new 
photography of over 90 statues catalogued in   
Volume 1.

Volume 3 is entirely devoted to a visual survey 
of the full range of replicas and adaptations of 
the works catalogued and illustrated in the 
previous volumes.
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The book is indispensable for historians of taste, and to 
art historians concerned with the debt owed by numerous 
artists from the Renaissance onwards to the art of ancient 
Greece and Rome; and it is also of great value to students 
and collectors of the many surviving copies of the sculptures 
discussed. 

Taste and the Antique has become a classic of art history since its original 
publication in 1981. This revised and amplifi ed edition signifi cantly 
updates the information based on new research undertaken in the 
last several decades, as well as expanding examples of the reception 
and in�luence of these works by artists and collectors from the 
Renaissance through to contemporary art.
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Adriano Aymonino is the director of the MA in Art 
Market, Provenance and History of Collecting at 
the University of Buckingham. Eloisa Dodero is 
archaeological curator at the Capitoline Museums in 
Rome. 

When Taste and the Antique was published in 1981, 
Francis Haskell (1928–2000) was established as one 
of the most in�luential historians of art, not only in 
the English-speaking world but throughout Europe, 
chie�ly on account of his fi rst book, Patrons and 
Painters (1963), a highly original account of Baroque 
art in Italy. Since his appointment as professor of art 
history in Oxford in 1967, he had turned his attention 
from Italy in the seventeenth and eighteenth centu-
ries to France in the eighteenth and nineteenth, and 
had begun his investigations of collecting, historiog-
raphy, and the role of the museum and of the art crit-
ic, eventually published as Rediscoveries in Art (1976) 
and Past and Present in Art and Taste (1987). Taste and 
the Antique identifi ed the models for art education 
and criticism during the four centuries with which 
Haskell was chie�ly preoccupied, providing a series 
of individual case studies for the works upon which 
orthodox taste was founded. 

When he began to work with Francis Haskell on 
Taste and the Antique, Nicholas Penny was teaching 
art history at the University of Manchester. His fi rst 
book, Church Monuments in Romantic England (1977), 
had attracted Haskell’s attention and subsequently 
they discovered and developed many mutual inter-
ests. Penny went on to occupy curatorial positions 
in the Ashmolean Museum in Oxford, the National 
Gallery in London, and the National Gallery of Art in 
Washington, D.C. From 2008 to 2015 he was director 
of the National Gallery. He is now a visiting professor 
at the National Academy of Fine Art in Hangzhou. 
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